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Demandes et dossiers (2018)

Dossiers

« accueil groupe»
Objectif: 100

Demandes traitées | Jours congres traiteg
Objectif: 620 Objectif; 3,000,000

A + 57%s 2017 A + 52%s 2017
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Qs 2017




Demandes et dossiers (2018)

1,061,963

]

Jours congres

confirmés
Objectif: 500,000

A + 130%vs 2017

Estimated Impact of
the Congresses
receiving the

A +9%vs2017 Supporzt(l)z’lré))gramm

Taux de conversion
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Dossiers 2018

NOMBRE DE DOSSIERS PAR TAILLE
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Dossiers du programme de support
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Support¢ Subsides

Nombre dossiers

Supportg Services

63

A + 100%s 2017
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LostReasons Whywe win bids

O Internal Decision O Accesibility

OInadequate Infrastructure O Internal Decision

@ Attractivness of the destination @ Capital of Europe/Int. City
@ Price @ Ambassador

O Availability OVenues

O Too scattered housing O Services of CVB
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O Life sciences & Bio Pharm@ Business Services @ Digital Technologies
@ Media & Creative Industrie@ Clean Techs O Other
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Source des demandes
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713

1. DirectRequests
2. Attachés &Agencies

3. Prospection
4. Cvent
2. Venues
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, Key Figures on the

B Meetings Industry

INn Brussels
(2017)
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Evolution of Professional overnights

2018 provisional (jan-jul
Overnights (millions) P (J J )
4
3.72 3,64
3,48
3,5
3,19
3
2,5
Main Growths:
2 A China (+21%)
A Japan(+19%)
, A Spain (+16%)
’ 2014 2015 2016 2017 A India (+16%)
A USA((+11%)
A Russia(+11%)
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Main markets (20175 Full yean

1,96M 3,64M

visitors overnights

— Germany 7%

=h= United Kingdom 7%

B= USA 294
E Spain 5%
=== TheNetherlands 4%
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Number of International Associations Congresses(UIA 2017)

2

Bruxelles
763

3

Séoul
688 (+162)

4

Vienne
515 (+211)

Tokyo
269 (+44)

Singapour
877 (-1)
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Impact on economy (2015)

0 The Netherlands

e United Kingdom

1 7 3day

2 7 2day

2 6 Gday

2 5 Sday

2 4 5y 2 4 2ady

R Average
2 7 2day expenditure per
participants
2 5 Tday

o The Netherlands

e United Kingdom

545k overnights

250k overnights

o
179K overnights ‘

103k overnights

3 ; 64M overnights

Eachyear for
222K overnights congresses

conferences & seminars

238Kk overnights

1077k overnights

3381M

revenue/ year

Source:
Over meetings, meetcentives en congressen (TVL, 2015)
Données SPF statistiques (2015)
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Perception studies
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Brand reputation

Brussels cultural activities have a good reputation

Brussels is seen as attractive for...
net%,)

Taking part in cultural events (theatre, concert, cinema, shows, ... 76%

Visiting museums and cultural sites 71%
Shopping 67%
Discovering the local cuisine
Enjoying the nightlife with colleagues (bars, clubs, etc.)
Taking a guided tour of the city
Meeting the locals and discovering their way of life
Strolling through the streets
Practising your favourite sport
Enjoying the amenities of your hotel (gym, entertainment, etc.)
Taking part in sporting events

Enjoying the city’s environment (landscapes, architecture..)

HE!!III
d K E

o E Relaxing (Spa, well-being, etc.)
@ VISIt
brussels

3

45%

§

55%

E

65% ToM 75%
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Business to leisure conversion

Many visitors extended their stay and/or plan to come back to Brussels

52%

prolonged their stay in
Brussels to make the
most of the city as
tourists

41%

say their business trip
definitely made them

want to come back to
visit the city as tourists
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